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under the microscope	

The foundation of a brand determines its 
success. By understanding exactly what a 
brand is composed of we ensure that it 
receives the suitable and adequate 
dosage of handling to thrive in any 
market.	

AGA DNA Branding Solutions doesn’t 
just manage a brand. We delve into the 
very structural make-up of a brand, 
dissecting it to its absolute core and 
sourcing that key gene that sets each 
brand apart – its unique genetic code. 	

Only then can we begin treating and 
building a brand to its optimal prime.	

	

	




the 4A’s effect	

This world revolves around 

everything primary.	

First place, podium finishes…	


no one cares for what 
follows.	


The same is said about 
brands. People respond to 

the biggest and best and to 
get to that number ONE 

position you need an 
approach that is borne from	


4A’s thinking. 	


	

	




our branding approach	
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our work	




c.i. standards	


al	  ain	  zoo	  &	  sub-‐brands	  

























thank you	



