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under the microscope

The foundation of a brand determines its
success. By understanding exactly what a
brand is composed of we ensure that it
receives the surtable and adequate
dosage of handling to thrive in any
market.

AGA DNA Branding Solutions doesn’t
just manage a brand.We delve into the
very structural make-up of a brand,
dissecting 1t to its absolute core and
sourcing that key gene that sets each
brand apart — its unique genetic code.
Only then can we begin treating and
building a brand to its optimal prime.
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the 4A’s effect

This world revolves around
everything primary.

First place, podium finishes. ..
no one cares for what
follows.

The same Is said about
brands. People respond to
the biggest and best and to
get to that number ONE
position you need an

approach that is borne from
4A’s thinking.
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our branding approach

application

(‘ assessment
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C.l. standards

al ain zoo & sub-brands
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AL AIN ZOO

AL AIN 200
VISUAL IDENTITY

LOOK & FEEL
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The Al Ain Zoo loga i a visual combination of what Al Ain a5 a place and Al Ain Zoo as a destination stands for:

The abundance of date trees and the proposed national tree - the Ghof tree, & valuable part of the UAE heritage, are symbolic THE AL AIN ZOO LOGO VlSUAL ELEMENTS

representation of Al Aln, which & Nterally transtated 25 "The Spring”™ and is abo known as the Garden City due to its lush greenery,

The Zoo I represented by three prominent animals: the long neck of the giraffe for example, symbolizes “sticking our necks out” in
terms of making connections within family, community, busines, creative endeavors and mote.

The lions, a5 one might imagine, primarily symbolizes strength, The fact that it & a noctumal creature means that the fion is a
symbol of authority and command over subcotscions thought bs in & state of dream

The Arabian oryx, o mative of the desert, with Tong and stralght horms represent a great leader. it abo represents A Ain Zoo's
commitment and support 1o promote a workdwide campalgn to rabse awareness sbout saiving threatened and endangered specles
and & also an active player in efforts to prevent the extinction of many of these same animats and is a part of numerous
partnerships and programmes - hoth in the UAE and overseas.

AL AIN ZOO
LOGO VISUAL ol ~

ELEM EN TS THE DATE TREE THE GHAF TREE THE GIRAFFE THE LION THE ARABIAN ORYX

THE AL AIN ZOO LOGO THE AL AIN ZOO LOGO

A soft, round cometed frame that symbollzes the The logo Is the piimary identification tool for our
cage-free matural habitat concept of the Al Ain Zoo birand, Shown here is the grid that forms the basic

binds both the iconic symbols and the Arabic & construction of the Al Ain Zoo Signature symbol.
English corporate names to indicate the well defined The camporate symbol elements, that make up the
structure of Al Aln Zoo, logo tmst hot be separated at any time,
The logo is the most visibie dement of our identity. Alwiiys use the supplied master artworks,

1t & our universal signature,

Because the logo is such a recognisable snd highly
visibie brand asset, it s vital that it is always applied
consistently wherever it appears.
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PROTECTING THE AL AIN ZOO LOGO
, ‘

rotect the clarity and visual Integrity of the

The protection zone b

0go type is not obscured by the typography or
ther graphic elements. The graphic system s
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AL AIN ZOO LOGO VERSIONS

Shown here is the approved ise of the AGA ADK
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AL AIN ZOO VISUAL IMAGERY

Imageries should reflect the vision of the late
Sheikh Zayed for Al Aln Ze

Our Vision

come ploneers in harmon
ife 3 fure

O Mission
To become the pride of our conmunity by
providing sustainable, world-class o

where cult prople

schieved through iy
excellence and strategic partnerships
The cholce of images should therefore il a

stary, meaningtul and heart warming
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The Orange is & power color, it is very stimulating, active, cheerful and soctable. 1t Is one of the healing colors. It Is said to increase
the cenving for food. It also stimulates enthusiasm and creativity. Omnge means vitality with endurance. While gray is the true
neutral color, Its energy hmparts void, emptiness, lack of movement, emotion, warmth and identifying characteristics. Becouse of
this, gray can be restiul. Gray can have 2 cooling effect when placed next to other more vibirant colors. It Hias a stabilizing effect,
making vibant colors stand out while muting their vibration. This two earth colour combination not anly symbolizes vibrance and
conservatism, but also represents the beautiful, warm colour shades of the vast desert landscape.

Shown here are the permitted colour options fur reproduction purposes. No other colour palette is permitted with use of the logo.

Always use the supplied master artworks.

AL AIN ZOO
CORPORATE
COLOURS

THE AL AIN ZOO PRIMARY COLOURS

Calours are key identifiers of the Al Ain Zoo brand. The Primary Colours used in the
Identity are the “Al Ain Zoo Orange” and the “Al Ain Zoo Gray.”
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THE AL AIN ZOO IN BLACK & WHITE
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THE AL AIN ZOO TIER ONE - COLOUR PALETTE

The Tier One Colour Polette & primarily
used for general public facing coltateral,

1t Is an upbeat and positive palette Favmne® 74T Famiore® b} 002 C
i he beand e
describing the brand Jm‘vlﬂl"‘\t! ing e = o tlo 9 o
the diverse activitles within Al Ain " ] u. %
Wildlife Zoo, M3 : bl
The colours have been selected for their %
vibrancy to reflect the Al in Zoo's values Pt N5
of happiness, learning. innovation and 6 Mo fedEA ey
sustainability. The colours cin be used as e
a eolour language to define key sections N
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AWPR as 3 collection of entities working g ihend
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THE AL AIN ZOO TIER ONE - COLOUR WHEELS

The Tier One Colour Palkette, 15 a selection of complimentary colours and
can be grouped in 2 variety of ways.

Any 1 adjacent colours on the outside of the wheel will work well together
I harmony and will always complement the core colours found on the
Inner circles,

Alternatively, any two colours found across the wheel from one another are
complementary. With one colour used as the dominant scheme, the other
colour will enhance the effect.

As often as possible the primary Al Ain Zo colours found on the inner
circles should be used

Panbore® T

Fantnoe® 123 €
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THE AL AIN ZOO TIER TWO - CORPORATE COLOUR PALETTE THE AL AIN ZOO TIER TWO - COLOUR WHEELS

The Tier Two Palette b used Tor The Tier Two Colour Palette, s a selection of complimentary colours and
corparate public facing collateral, This onn be grouped in a variety of wiys.
palette has heen developed to serve the Tentone® 14 C Pamone® 4@ C Any 3 adjocent colours on the outside of the wheel will work well together

Institutional needs of the Al Ain Zoo, It is gy . 3BT B e i harmony and will aiways complement the core colours found on the

i more sophisticated, subtler palette L o nner circles.
describing the mare commercial aspects £ "‘ . Altermatively, any two colours found across the wheel from one another are

complementary, With one colowr used as the dominant scheme, the other
colour will enhance the effect
As often as possible the primary AWPR eolours found on the inner circles

1 also be used
e Tier One Palette.
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Most fonts fit Into two basic categories - serif and sans serif, Experts disagree on exactly which fonts are best for readability and
legihifity, but they do agree on o few things:

AL AIN ZOO CORPORATE TYPOGRAPHY

The Rotis font family s 1o be used for all Al Ain
Zoo English language communication materials.
Legibility Is concerned with the very fine details of typeface desian, and in an apemtional contest this usually means the ability 1o 9 URge
necognise individual letters or words. Readabillity however concenns the optimum arrangement and layout of whole bodies of text: ; I

An illegible type, set it how you will, connot be made readable. But the most legible of types con be made unreadable if it is set to

AL AIN Z0O AaBbCc
CORPORATE e

TYPOGRAPHY ABCDEFGHJIKINNOPORSTUNWWYZ

0123456789 '@ #$% " &t°()

Legibility vs. readability
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AL AIN ZOO
STATIONERY

DESIGN

BUSINESS CARD

4 colowr + 1 special fspot UV
offset printing

LETTERHEAD

4 colour + | special fspot UY)
offset printing
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4 colour + | special {spot LV)
offset printing
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COMPLIMENTARY SLIP

NOI E PAD Twe 200 8 aguaion T et et
X I DTN e e
4 colowur « | special (spot UV 4 colour ulfset printing ey “
offset printing

Ginost image will be
% tint of Pantone 153€

CD / DVD HOLDER &t STICKER

POST-IT STICKY NOTE
4 colour + | special [spot UV) 4 colour offset printing -
offset printing Ghost image will be i\ f-’;z”

-
8% tint of Pantone 153C e )
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BROCHURE

AL AINZ0O
DESIGN

BROCHURE BROCHURE

e

THZ N=TWORHK
thenetwork-com.com

COMMUNICATION GROUP



BROCHURE

BROCHURE

BROCHURE

Ertild
hospitality
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FLYER T-SHIRT

Silk sereen printing

00Z NIV TV

1 colour + | special Ispot UV]
offset printing

CAP AND SUN-VISOR

Embroidery

AL AIN Z0O
PRINT AND
OUTDOOR
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thank you

IRESARIE TN B R 4

thenetwork-com.com COMMUNICATION GROUP



